OR Market



*KNOW them as people
*UNDERSTAND what they want
*HELP them find their items
*ENCOURAGE new experiences
*GROW their tastes

‘PROMOTE their successes
*CELEBRATE their arrival

*TELL them you missed them




Recruit Where Customers Are
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Show Their Importance
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Encourage New Things/Tastes

[ e ——

L

.
ﬂ N
' 4
O |
g ¢
% (’
Ao



Llsten to Thelr Comments
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Extend Your Recruiting Area




Introduce New People/Sounds




Keep Expanding Horizons
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Provide More Opportunities




Pique Their Interest
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Jillnjer;
Jill campbelf & Jerry friel
417-437-3564
P.0. box 256
asbury, mo 64832
Jacks_friend_jili@yahoo, com

garden produce & handmade items
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Talk TO Them
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Explain Your Processes
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Get Their Hands ON Product
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Use The Product







eward Loyalty
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Promote Your Business

Make Friends

Promote YOUR Business

Promote YOUR Market, as a whole
Promote YOUR Community

Join Forces with Other Organization
Network

Make a Commitment to People



